Root
Ball

END OF THE SUMMER
PARTY BY THE RIVER

Asheville GreenWorks’ 7th Annual Root Ball
October 5, 6-9PM
The French Broad River Boat House
318 Riverside Drive
For over 46 years, Asheville GreenWorks has inspired, equipped and mobilized individuals
and communities to take care of the places we love to live. Through community-based,
volunteer-led conservation projects and education programs, we enhance the quality of life
for all residents of Asheville and Buncombe County.
GreenWorks’ Annual Root Ball is the perfect way to mark the winding down of summer — a
season filled to the brim with accessible and FUN ways to make a lasting local impact on our
environment and quality of life. Hundreds of volunteers “get dirty for a great cause” by
joining river and neighborhood cleanups, creating and maintaining pollinator gardens, and
participating in other environmentally- focused activities. At this event, we gather with our
volunteers, friends, and supporters to collectively celebrate our love for this special place
and our passion for keeping our communities beautiful.

Asheville GreenWorks Marketing Reach
Our audience is predominantly between 25-55 years old who are either collegeeducated or have earned a Master's Degree, 67% female, and are in a relationship or
married. Overall, they show a distinct affinity for LOCAL, with an especially notable
appreciation for food, drink, and other consumables — farmers markets, restaurants,
coffee shops. They appreciate the performing arts, music and outdoor recreation. They
also care deeply about the environment and social responsibility.

Working together with Asheville GreenWorks has immense potential to reinforce your
image, increase brand loyalty, create more visibility, showcase your social responsibility,
stimulate sales, attract traffic, and showcase your product or service to our audience.

Let’s explore opportunities to meet
your marketing needs!

GreenWorks
By the
Numbers...

Facebook: 8300+ followers
Instagram: 1960+ followers
Twitter: 5400+ followers
Email: 5200+ subscribers
Website: 11,000 unique visits/mo
Members: 300+

Our online subscribers and social media following has grown steadily and substantially
over the past several months due to strategic and aggressive communication strategies
across all available channels. For example, we’ve gained nearly 1000 new followers on
Facebook in just the past 6 months, with no sign of slowing.

Stand Out Among Your Competitors… For Less
Asheville GreenWorks has been consistently voted “Best Of” in the annual Mountain Xpress
Best of WNC awards as a nonprofit that improves Asheville. As more businesses compete for
a slice of market share, we can help you stand out. We’ll help you reach an audience with
purchasing power and brand loyalty, especially when it comes to businesses who want to
show a commitment to our local environment as part of your brand identity.
GreenWorks is happy to work with you to provide your business with everything you want,
and nothing you don’t.
We also offer a 3:1 ROI (Return On Investment), calculated using standard industry valuation
of marketing services based on our region, audience, and organizational strength & impact.
For example, in return for spending $1000 on marketing to the Asheville GreenWorks
audience, you’ll receive $3000 in benefits.
Your package could include any of the benefits listed on the following pages. This is a partial
listing and we are open to any additional ideas that meet your needs.

Potential (Creative) Activation Opportunities for Your Brand
In a recent poll, prior Root Ball attendees let us know what they loved, what they didn’t,
and what they would like to see at this year’s event. We’ve taken this information to
imagine some unique opportunities for you to connect to our audience:
ABC Company presents… “Dunk the GreenWorks Staff!”
123 Company provides volunteers for food and beverage service, wearing your logo/uniform -- every
attendee will see your brand.
XYZ Company presents a special performance -- band, fire dancers, or living statues.
456 Company provides attendees with reusable water bottles or other reusable item with their logo.
Coupon and/or promotional material included.
PQR Company brings a Kid’s Station, with face painting, games, and/or crafts.

